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Overall, the SEC campaign delivered more than

32 million impressions. Digital placements had the most
effective delivery counting for nearly 80 percent of total
impressions. The Xbox placement was very successful %"Z"ﬂﬂ\"s‘ =

with a .77 percent click-through-rate and ads on ESPN.com

and Facebook brought click-through-rates that exceeded
industry benchmarks on each outlet. In addition, over
5,000 new fans (47 percent of overall “like” growth) joined

IMPRESSIONS
the Tiger nation on the Mizzou Athletics’ Facebook page.

XBOX PLACEMENT CLICK-THROUGH-RATE
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