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WHAT GROWERS ARE SAYING | -

WHAT IS FORTIX?

Corn and soybean growers have discovered the savings and
flexibility of one, early season fungicide application— by ground
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APPROACH FORTIX

SOYBEAN GROWERS SEE
GOOD RESULTS WITH FORTIX
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HOWEVER YOU WANT. WHENEVER YOU WANT.

ONE EARLY SEASON APPLICATION P! LONG FUNGICIDE BENEF!

RESULTS

The launch efforts succeeded in bringing awareness to the new product, FORTIX® Fungicide. Within the
first few weeks of the launch, Arysta Lifescience saw notable results from the campaign.
The online executions were well received by the target audience, and the efforts resulted in:

«  More than 1,890 unique visitors to the new FORTIX® Fungicide website (www.FORTIXfungicide.com)
in the first three weeks. These visits resulted in an average of just under four pages/visit with an
average visit duration of more than four minutes.

. 200 video views in the first three weeks after the launch.

The retail mailer including promotional offers exceeded expectations with: %
« 10 percent response rate in only two weeks (in comparison to the common
. . MINUTES WATCHED
response rate of 5 percent or below for retail mailings) “
« 100 participants signing up for the “FORTIX® Challenge” in only three weeks .
« Cabela’s FORTIX® promotion ending two weeks prior to deadline because of high demand. "'
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