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RESULTS

The new brand of EVEREST® 2.0 and its accompanying campaign was
met with positive feedback from the field, internal Arysta LifeScience

staff, retailers and agronomists, and most importantly growers.

The unique approach in the marketplace cut through the clutter of
traditional advertising campaigns and generated interest. Spikes in
visits to the EVEREST® 2.0 product page on the Arysta LifeScience
North American website proved that growers were paying attention
and researching the product. Independent bloggers in agriculture
spoke to the strength of a “strong agronomically focused campaign,”
and media channels through out the United States picked up the story
of EVEREST® 2.0.

Stratus research revealed that EVEREST® 2.0 (flucarbazone) saw

a substantial gain in market share, moving EVEREST® 2.0 from the
number 23 position to number 3 — suggesting that the messaging
combined with the strength of the new formulation was impactful in

achieving target sales.
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